Atout France – #Feel campaign second-year launch

France Tourism Development Agency Atout France to launch second year of ‘#Feel’
campaign at creative hub Carousel, aimed at reigniting UK passion for France as
experienced through the five senses
London, UK – 9 February 2018. Following a successful first year, Atout France (the France
Tourism Development Agency) and its partners are launching the second phase of its panEuropean marketing campaign using the creative strategy ‘#Feel’ invoking the five senses.
A variety of brands and destinations – and the varied experiences they offer – are at the
heart of the campaign, supported by the services of a number of transport partners, which
allow visitors to plan their trip to France smoothly.
The campaign’s digital activity for 2018 has already launched, with four stages planned for
the year: January to March targeting the Easter holidays and May, plus out-of-season stays;
April to June targeting the summer holidays; July to August communicating with travellers
while on their holiday (for example through transport partners or Facebook Live); and
September to October promoting the autumn season.
The campaign will be broadcast via multiple online media platforms (social media networks,
newsletters and the newly launched website france.fr/en) with appropriate targeting for
four distinct demographics: families, millennials, couples and empty nesters. As in 2017, it
will be strengthened and supported by out-of-home activity in the form of posters and
panels on display in a number of stations and trains across the London Underground and rail
networks, as well as by a dynamic calendar of press activities.
An exciting new addition to the #Feel campaign’s for this second year is photographer Maia
Flore’s exhibition entitled ‘Imagine France By The Sea’, which aims to revitalise the image
of France’s seaside destinations through a series of 54 photos and 4 films. From Normandy
to Corsica, Maia visited 29 coastal resorts across France between May and October 2016,
and the resulting work captures the changing coastal light in her trademark dreamlike style.
Maia Flore’s exhibition, accompanied by displays representing the partner
brands/destinations and transport partners that create a sensory journey around the seaside
theme and the five senses, will be showcased in style in central London this month, as Atout
France begins a two-week takeover of creative hub Carousel from 26 February. Open to the
public from 27 February until 10 March, Carousel’s first-floor gallery will be the spacious
backdrop for the displays and film screenings, fulfilling the ‘see’ and ‘hear’ aspects of the
campaign. Meanwhile, its 50-cover restaurant and courtyard will feature the culinary talents
of two French guest chefs, fulfilling the representation of ‘smell’, ‘taste’ and ‘touch’.
Opening the cooking will be Anton Orjollet, owner and head chef of Elements bistro in
Bidart, Basque country. Orjollet’s bistro specialises in rough, elemental cooking with an
emphasis on fire and smoke, using 100% organic local ingredients and remaining sugar,
gluten and lactose free. Accompanied by natural and biodynamic wines, Orjollet’s inventive
cuisine will be served at Carousel from 27 February until 3 March.
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Hot on his heels from 6-10 March will be Breton chef Julien Hennote, head chef at Le
Pourquoi Pas in Castelbrac. Hennote’s ambitious dishes – which, back home in Brittany,
include Salt Cod Brandade with Buttermilk Emulsion, Black Garlic Dip and Glazed Baby
Vegetables, and Diver Scallops with Salted Butter, Braised Leeks and Buckwheat Infusion –
offer a true taste of local French seafood, extracting maximum flavour from the day’s catch.

- ends -

For further information please contact
Anne Pedersen, Head of PR, Atout France
anne.pedersen@atout-france.fr
Tel. 020 7061 6624

About Atout France:
Atout France - France Tourism Development Agency, is responsible for promoting the development of the
tourism industry, the country’s largest economic sector. Atout France’s primary mission is to maintain a detailed
and permanent system for monitoring and analysing supply and demand in the tourist market. Atout France is
also committed to promoting destinations and works with its partners to further tourism in France. This is
achieved through marketing campaigns, online promotion and working closely with the travel trade sector. Atout
France develops its missions internationally through a network of 35 offices located in 32 countries. Atout France
is represented in the UK and Ireland from its office in London, which employs 21 staff.
About Carousel:
Carousel was opened in 2014 by entrepreneurial cousins Ollie, Ed, Will and Anna Templeton, who have
transformed the impressive three-story building on Blandford Street into a hub of creativity. The airy, open plan
first floor gallery provides an ideal launch event, exhibition, and workshop space; the 50-cover ground floor
restaurant and al fresco courtyard hosts Carousel’s revolving international guest chef series and a weeklychanging lunch menu of seasonal small plates; and the deceptively large downstairs space is the ideal venue for
events, parties, pop-ups, screenings and performances.
carousel-london.com
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